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I. VACANCY LIST
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See Section II, the "Master Recruitment Source List" (""MRSL") for recruitment source data

Job Title

Recruitment Sources (""RS")
Used to Fill Vacancy

RS Referring
Hiree

NO JOB OPENINGS WERE POSTED AND FILLED DURING THIS REPORTING PERIOD.
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II. MASTER RECRUITMENT SOURCE LIST ("MRSL")

RS
Number

Source Entitled No. of Interviewees
. to Vacancy Referred by RS
RS Information Notification? Over
(Yes/No) Reporting Period

AS NOTED IN SECTION I, NO JOB OPENINGS WERE POSTED AND FILLED DURING THIS REPORTING PERIOD.
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III. RECRUITMENT INITIATIVES
Type of No. of
Date |Recruitment Initiative Brief Description Of Activity Stations Participant Title
(Menu Selection) Participants
12/2/2021 |Participation in events |On December 2, 2022 at 10:30am our |1 Market president
or programs sponsored |SEU hosted in person with students at
by educational Isenberg School of Management along
institutions with Prof Steven McKelvey, The
department Chair and Professor of
Sports Management. | spoke with the
class about how they would go about
using digital advertising to be bale to
sell products and their brand.
1/26/2022  |Participation in events |On January 26, 2022 at 10:30am our 1 Market president
or programs sponsored |SEU hosted in person with students at
by educational Isenberg School of Management along
institutions with Prof Steven McKelvey, The
department Chair and Professor of
Sports Management. | spoke with the
class about how they would go about
using events to build your brand using
event marketing.
2/2/2022  |Participation in events |On February 2, 2022 at 10:30am our 1 Market president
or programs sponsored |SEU hosted in person with students at
by educational Isenberg School of Management along
institutions with Prof Steven McKelvey, The
department Chair and Professor of
Sports Management. | spoke with the
class about how they can achieve top of
funnel brand identification using radio
and other broadcast mediums.
2/22/2022  |Participation in events |On February 22, 2022 at 10:30am our |1 Market president
or programs sponsored [SEU hosted in person with students at
by educational Southern Maine Community College
institutions along with Prof Jeff Peirce, Professor of
Communications Department. I spoke
with the class about how they would go
about using events to build your brand
using event marketing.
3/14/2022  (Participation in events |On March 14, 2022 at 10:30am our SEU |1 Market president

or programs sponsored
by educational
institutions

hosted in person with students at
Southern Maine Community College
along with Prof Jeff Pierce, Professor of
Communications Department. I spoke
with the class about how they can
achieve top of funnel brand
identification using radio and other
broadcast mediums.
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4/18/2022 |Participation in events |On April 18, 2022 at 10:30am our SEU |1 Market president
or programs sponsored |hosted in person with students at
by educational Southern Maine Community College
institutions along with Prof Jeff Pierce, Professor of
Communications Department. I spoke
with the class about using broadcast
production to create a podcast or on air
terrestrial product.
4/21/2022  |Participation in events |On April 21, 2022 at 10:30am our SEU |1 Market president
or programs sponsored |hosted in person with students at
by educational Isenberg School of Management along
institutions with Prof Steven McKelvey, The
department Chair and Professor of
Sports Management. I spoke with the
class about using broadcast production
to create a podcast or on air terrestrial
product.
5/2/2022  (Participation in events |On May 2, 2022 at 10:30am our SEU |1 Market president

or programs sponsored
by educational
institutions

hosted in person with students at
Southern Maine Community College
along with Prof Jeff Peirce, Professor of
Communications Department. I spoke
with the class about how they would go
about using digital advertising to be able
to sell products and their brand.
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